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Real-time Big Data-Based Market Analysis

WISEAPP/RETAIL is a service that analyzes app usage data and retail brand payments data in real-time.
Korean e-commerce, platform, retail, telecom, electronics, mobility, and financial services companies, as well as global investment banks, asset managers, and

institutional investors, use our data for market intelligence and investment research.
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Introduction to WISEAPP/RETAIL Service

Collects app usage, payment in real time and analyzes companies and markets.
Real time data allows you to find a real diamond in a rough.

WISEAPP WISERETAIL

App Market Intelligence Retail Market Intelligence

- Analysis of app usage across 8,000+ popular apps - Payment analysis for 2,000+ popular retail brands

- Measured from a sample of 80K+ panels (0.2% of smartphone users in Korea) - Measured from a sample of 10M+ panels (34% of economically active population)

- Provides app usage related data - Provides retail brand payments related data

- Use it for service analysis, competitive analysis, marketing, investment decisions, etc. - Use it for competition analysis, strategic planning, marketing, investment decisions, etc

- Used by businesses and investment firms. - Used by online and offline retail and service companies, investment firms, etc.



Koreaos L ar ge-sRunnirg Pahel-Based dpatasdt

The largest panel data in Korea WISEAPP/ARETAIL The longest reliable data in Korea

Korea®s | argest proprietary p ' I'i Knorepea®s!l ¢ ongest and most comprehens.i

80K+ panels App Usage Data 10 years
0.2% of Korean smartphone users 8K+ of apps
10M+ panels 8 years

Retail Brand Payments Data
34% of Korean economically active population 2K+ of retail brands




WISEAPP

App Market Intelligence: Key Information
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WISEAPP

Analytics of 8K+ Apps Used b

Koreans

Provides reattime App, Industry, and Developer ranking
statistics

Provides usage analysis information such as
daily/weekly/monthly Installers, Users, Time in App, Days
used, and Sessions

Filter by OS, industry, gender, age group, etc. and
search by app, developer andpackage name

Developer

2026 2 v Daily Weekly [ Monthly } ‘ E_"'_J
‘ Android+0S W Android i0S @ A industies
All Male Female All 10s or under 20s 30s 40s 50s 60s or more
Growth Rate —0% $00%
Total Time Avg. Time in App
Installers in App per User
—co 0 too
Collapse Filter Options
N Avg. Timein Avg. - Avg. Number -
Rateof  Total Time in App . Total Sessions . Avg. Session Total Users
Rank Installers Install rate Users Userate Active Users (1,000 min) App per User Active Days (1,000 times) of Sessions Length(min)  Data Usage(TB) Growth Rate
(min) per User per User
1 @ KakaoTalk : Messenger KakaoCorp. 7112896
- 49,910,257 97.4% 47,672,484 93.0 95.5% 27,774,579 582.6 24.0 62,521,560 1,311.5 0.4 137,874.6 +0.3
2 G Google w710 290e
- 51,221,107 99.9% 46,889,600 91.5% 91.5% 3,899,257 83.2 13.8 5,109,682 109.0 0.8 15,478.2 ).{
3 u YOUTUbe Google C 'i‘ _/“'1 ZE .l
- 51,081,769 99.7% 46,462,975 90.7% 91.0% 110,046,187 2,368.5 20.0 14,277,145 307.3 7.7 1,820,561.8

2 L) GO -NAVER Navercop | #7006
- 48,153,248 94.0% 43,576,988 85.1% 90.5% 16,275,356 37356 17.2 11,945,918 2741 1.4 187,945.9 +0.4
5 @ Google Chrome w709 201e
- 51,158,432 99.9¢ 42,915,266 83.8% 83.9% 15,839,247 3691 14.2 7,352,596 171.3 2.2 257,477.9
g @ Coupang - Mobile Shopping ) ) w704 2966
- 37,883,652 73.9Y 33,123,043 64.7% 87.4% 3,643,228 110.0 13.3 4,694,282 141.7 0.8 31,046.2 -0.2%
7 © NAVER Maps, Navigation ‘ W 694 306

40,430,424

31,229,942 77.2% 2,799,740 89.6 8.9 1,987,257 63.6

1.4 11,904.1



WISEAPP

Key Indicators

This metric provides a comprehensive view of app
performance by capturing the overall scale odpp usage.

@ YouTube 3

Key Indicators

Installers
51,081,769

New Installers
204,917

Avg. Time in App
per User

39H 28min

Mar
2016

2018

Avg. Active Days
per User

20.0Day

Jan Nov
2019

Users
46,462,975

Total Sessions
14,277M Times

Sep Jul

2021 2023

20262+ (<[5] [ oty | vty

Android+i0S Android i0S 1Y 3Y 5Y ALL b

User Growth Rate Total Time in App
+0.2% 209,372Year 183.8Day
fug. ‘Number of Avg. Session Length Total Data Usage
Sessions per User .
307.3Times 7min 42sec 1,820,561.8TB
@ Android+i0OS 51,081,769
o Android 12,85 71.5%
o i0S 28.5%
May
2025



W I S E A P P . Coupang - Mobile Shopping 6 2026.2. v < Daily ~ Weekly

Distribution by Gender and Age Groups Android i0s [x

by Gender and Age Groups ] by Gender by Age Group

Distribution

by Gendeand Age Groups e - e
You can analyze the main user groups by checking user
0 40s
© Female, 40s
15.7% (4,484,707)
50
46.2% Male - Female 53.8%
by Gender and Age Groups [ by Gender J by Age Group by Gender and Age Groups by Gender [ by Age Group

6501243 19.6%

6125080  18.5%

8854477 264%

5851989  17.7%
3067616 9.3%

* ° Female 17483951  62.8%

Mar Dec Sep Jun Mar Dec
2016 2017 2019 2021 2023 2024




WISEAPP @ Toss o 2026. 2.

Average Users by Time Zone

All Day of the Week by Gender

Average Users byime Zone

Identify usage patterns by analyzing the times when

B . . B Android+iOS
users are most active on average. Data is available in1 1878579
hour intervals throughout the day, with breakdowns by Q) Ardroid
71.3% (1,338,528) ‘"’ Android+iOS

day of the week, gender, andage group. BBy e T

Android
O«

o ios
1] 28.7% (540,051)

<<<<<<<<<

Daily Weekly Monthly

Android i0S

by Age Group

1,878,579
71.3%

28.7%



WISEAPP

AverageApp Usage Cycle

Identify how frequently users return to the app by
measuring the average number of days between uses for
users who have used the app more than onceThe
minimum usage cycle is 1 day shorter cycles indicate
more frequentapp usage.

'I.l Baemin 13 2026. 2.

Average App Usage Cycle Android i0s 1v
@ Android+i0S
o Android
O-
Mar Nov Ju Mar Nov Ju
2016 2017 2019 2021 2022 2024
Retention Android i0S ¥

All by Gender

Daily Weekly Monthly

3y BY ALL
4.7Day
4.7Day
4.5Day
3y B5Y ALL

by Age Group



WISEAPP © G 1

Retention Android i0S 1Y 5Y ALL
I ae'tentlon All by Gender by Age Group

Represents the percentage of users who used the app in
the previous period and returned to use it again in the
current period, indicating overalluser loyalty.

Android+i0OS 90.7%

Android 90.2%

i0S 91.3%

0060

Feb Sep Apr Nov Jun Jan
2023 2023 2024 2024 2025 2026

New Installers Retention
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New Installers Retention [x X

New Installer Retention

100

Shows the retention rate of new installers who keep the
app installed for X days after initial installation, reflecting
user retention and satisfaction. 80

80
@ Android+i0S 91.9%

40

20

0
Install Day 5 Day 10 Day 15 Day 20 Day 25
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WISEAPP

Users by Criteria

Users by Criteria are divided into three groups according
to loyalty.

Users by Criteria are divided into Light, Middle, and
Heavy users.

The criteria for classifying groups are based on the
average values of the selected indicator for 50% of the
lower users and the criteria indicator average value for
50% of the upper users.

Criteria indicators provided are: Time in the App,
Sessions Days Used.

1 1 St Compare Apps

Shopping > Home shopping/Internet shopping

rﬁl 1THIHF) » com.elevenst SHOPPING | Free | 47 %% % %% 10000K ~ 50000K

& MHIHEF) 397938216 Shopping | Free | 4.8 Ak k&%

All Users Users by Criteria User behavior Industry VS App Inflow and Churn
2026. 2. - Weekly { E._“I
Criteria
Indicator
Time in App Sessions Days Used

Light User o Middle User

% Android Timein App < 9sec 9sec = Timein App < 36min 39sec

@& ios Time in App < 8sec 8sec = TimeinApp < 35min45sec

Key Indicators

G Heavy User

36min 39sec <

35min 45sec <

Time in App

Time in App



WISEAPP @ woveeruesion <o 5= <

Apps Installed Together Android i0s @® View Settings 1 B

Among the 13,847,783 installers,

Ap pS I nStaI | ed & Used the largest group (89.4%) also installed Coupang - Mobile Shopping.

TO eth er Coupang - Mobile Shopping 39.4%
@ Home shopping/Iinternet shopping ' '
e - oz, RE|Z2
Hyundai hmall [TMON(ticke " st
. . . . @ s 7,762,798  56.1%
You can identify related interests and competing apps by o S ® Home shopping/internet shopping

seeing which other apps the samausers also

@ Gmarket 6,543,537 47.3%
H H hopping/internet shoppi
installedused). GS SHOP @ Home shopping/internet shopping
P NOL leimka | kretm; - e - nptEe, REfZe 5,602,268  40.5%
@ Home shopping/Internet shopping ' '
CJ2AEIY m GS SHOP
[ ]

4,219,795  30.5%
Home shopping/Internet shopping

CJ2AERY
@® Home shopping/Internet shopping

4,157,495  30.0%

11st
m i =|Costc-
lotte.com

KAEO} (SK7H BHE -~ lotte.com

< ESK 2H|5H0|0E - Alibaba | . 4.154,097 30.0%

o @® Home shopping/Internet shopping

Gmarket SYAE-MZ2 [ 40[1.- . E

AAAAT B SSG.COM 3,960,634 28.6%

= s 3 Home shopping/Internet shopping

WaE-M22- Muﬂ% Bl
1 S

Apps Used Together Android+i0S Android i0s ©® View Settings 1 B

Among the 8,694,158 users,
the largest group (85.8%) also used Coupang - Mobile Shopping.

Coupang - Mobile Shopping



WISEAPP @ MusiNsa 62

Apps Used Before and After Using Apps

Apps Used Beforand
After Using Apps

25.1%
Analyze app switching behavior and usage flow by

examining which apps are used before andfter using 14.2%
this app.

1.4%
7.3%
6.1%
4.2%
3.2%
1.7%

1.2%

Before use

Zigzag

ABLY

29CM

KREAM

W Concept

4910

SSF SHOP

UNIQLO

Eland mall

EQL

ABLY

4910

086600

loc
:’u

iR

a

@

Android+i0S

MUSINSA

Fashion shopping mall

Android

o

©

5
[

ABLY

4910

80080F

o C
r
o—-

STORY
NINE

0w

ABLY

Zigzag

29CM

4910

KREAM

W Concept

UNIQLO

STORYNINE

Eland mall

SPAO.com

2026. 2.

View Settings 1

After use

Weekly Monthly

View details

25.5%

22.4%

16.9%

1.4%

11.2%

3.9%

2.9%

2.6%

2.0%

1.3%



WISEAPP

Inflow and Churn

Analyze user movement flows by comparing Inflow Users
and Churn Users.



